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HYPERICUM

Cut Flower Crop

The last few years have seen a huge improvement in the varieties of Hypericum used on the cut flower stage throughout the world.  The greatest draw back for commercial cut flower growers of Hypericum in  New Zealand was the major problem of overcoming the rust disease that

effected the early bred varieties of Hypericum to such a degree that 95% of New Zealand growers stopped growing Hypericum.

This situation has now been reversed with new varieties that are rust resistant and in some cases rust free. With the rust problem overcome many of the new varieties have new and exciting berry colours ranging from White to Black with almost every colour in between along with much improved plant vigour.

This vast improvement by world breeders especially from Kolster BV The Netherlands, has turned the New Zealand market into a completely different mood with growers now having success with Hypericum rather than battling the huge rust problem at such a cost that was not sustainable.

Many of the new Hypericum varieties are under PVR contractual agreements.  This allows the Breeding companies to derive an income through royalties for their efforts in breeding varieties that are far superior to many of the older bred types.

The biggest advantage we have however is because Green Harvest Pacific Ltd is the New Zealand agent for Gerb. Kolster BV and we collect the royalties due and have applied and received PVR (Plant Variety Rights) we are able to release plant material to meet market requirements.

It has taken away the risk of a ‘Boom or Bust’ situation which many New Zealand growers unfortunately are too well aware off.

I believe we have now reached a point in New Zealand where growers again wanting to produce Hypericum as a cut flower need good sound advise on how, when and where to grow and which varieties to plant, either early, mid or late season types and colour of the fruit.

If you would like more information on the proposed Hypericum business plan please call us on 0800 447 864, email ted@greenharvest.co.nz or our

Fax number is 09 257 3176.

            STATICE SINUATA
Tissue Culture Plants

Now ready to plant for Winter/Spring flowering period

Varieties available: EXOTIC VIOLET, SUNDAY VIOLET, (both Dark Royal Blue)




 BLUEBERRY JAM (purple).

PRICE: $2.80 + GST & FREIGHT, grown in 60 cell trays for easy planting and handling.

ERYNGIUM ‘BLUE STAR’

Blue Star has a very deep blue flower on strong stems, can be grown as a outdoor or indoor crop.  Dormant in winter.  Plants are now available in 144 cell trays. 

PRICE: 70¢ EACH + GST & FREIGHT.

STRELITZA REGINAE

Bird Of Paradise

Good sized plants grown in 7cm tubes, will be available for September 2006 delivery if planting as a outdoor crop, otherwise in March for planting under crop cover.  Our Strelitzia

Plants grown in the larger 7cm tubes will be strong and robust.  Excellent cut flower & foliage

PRICE: $2.70 EACH + GST & FREIGHT

ANIGOZANTHUS

Kangaroo Paw

Excellent plants of ‘Big Red’ and ‘Yellow Gem’ from Israel now available!

PRICE $4.95 EACH + GST & FREIGHT.

EXCITING NEWS ON STOCK

       NOW AVAILABLE IRON PURPLE

Big advantage with Iron series is they are early to flower, and until now there has not been a good early flowering purple.  The Iron series from Japan, from the same breeding company as ‘White Revolution’ (95% double White), and the Quartet Series (spray type) have very strong stems an added advantage for early Stock as well as excellent dense long flower spike.

We highly recommend the Iron series of Stock.  Other colours available in the Iron series are of course the new purple, White, Yellow, Apricot, Cherry, Deep Pink, Rose (excellent Colour)

And Salmon Blue.

PRICE: $12.00 PER GRAM + GST & FREIGHT.

DON’T FORGET QUARTET PURPLE: Good seed stock now available.
PRICE:$12.50 PER GRAM + GST & FREIGHT.

RANUNCULUS & ANEMONE 2006 SEASON

“BULBS HAVE ARRIVED INDENT YOUR ORDER NOW, SO YOU DON’T MISS OUT”

Fax your order to us SAP to ensure you will not miss out, as first in basis will apply.  ORDERS ARE IN MULTIPLES OF 100
	RANUNCULUS
	
	YOUR ORDER
	ANEMONE
	
	YOUR ORDER

	FRIANDINE'
	ROSE
	4 - 5 cm
	
	MARIANNE
	BLUE
	

	FRIANDINE'
	WHITE
	4 - 5 cm
	
	MARIANNE
	RED
	

	FRIANDINE'
	SALMON
	4 - 5 cm
	
	MARIANNE
	ROSE
	

	FRIANDINE'
	CARMINE
	4 - 5 cm
	
	MARIANNE
	WHITE
	

	FRIANDINE'
	PINK
	4 - 5 cm
	
	MARIANNE
	LAVENDER
	

	FRIANDINE'
	RED – ORANGE
	4 - 5 cm
	
	GALILEE
	PASTEL
	

	FRIANDINE'
	GOLD PICOTEE
	4 - 5 cm
	
	GALILEE
	ALBINO
	

	FRIANDINE'
	LEMON
	4 - 5 cm
	
	MERON
	BORDEAU
	

	FRIANDINE'
	GOLD
	4 - 5 cm
	
	MERON 
	CHAMPAGNE
	Not Available

	PAULINE'
	ORANGE
	4 - 5 cm
	
	MERON 
	RED
	

	PAULINE'
	LATE-GOLD
	4 - 5 cm
	
	JERUSALEM
	BLUE
	

	PAULINE'
	VIOLET
	4 - 5 cm
	
	JERUSALEM
	RED
	

	PAULINE'
	SCARLET
	4 - 5 cm
	
	JERUSALEM
	PINK
	

	PAULINE'
	DEEP ORANGE
	4 - 5 cm
	
	JERUSALEM
	VIOLET
	

	PAULINE'
	NEW YELLOW
	4 - 5 cm
	
	CARMEL 
	RED (New)
	

	PAULINE'
	CARMINE
	4 - 5 cm
	
	CARMEL
	BLUE (New)
	

	PAULINE'
	CHOCOLATE
	4 - 5 cm
	
	
	
	

	PAULINE'
	CHAMPAGNE
	4 - 5 cm
	
	
	
	

	PAULINE'
	DEEP ROSE
	4 - 5 cm
	
	
	
	

	PAULINE'
	PINK
	4 - 5 cm
	
	
	
	

	PAULINE
	YELLOW
	4 – 5 cm
	
	
	
	

	PAULINE
	GOLD
	4 – 5 cm
	
	
	
	

	GIGA
	GOLD
	4 – 5 cm
	
	
	
	

	GIGA
	PINK
	4 – 5 cm
	
	
	
	

	GIGA
	ORANGE
	4 – 5 cm
	
	
	
	


Prices: Ranunculus -35¢ each, Anemones – Marianne 64¢, Jerusalem & Meron 35¢, Galilee 38¢ Each

Prices Quoted are for 2005 – We believe they will be much the same for 2006

DISCOUNT: 3% FOR ORDERS 2000 TO 5000 & 5% FOR ORDERS 5000 PLUS
NOTE: ALL PRICES QUOTED ARE + GST & FREIGHT & SUBJECT TO CHANGE WITHOUT NOTICE
Green Harvest Pacific Ltd
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Gazing into the Crystal Ball


As we look ahead to the New Year, let us look into the so-called crystal ball and see what could lie on the horizon for our industry.  The following is an excerpt from a speech I was honoured to present at this October’s IFEX, held in Tokyo, Japan.


While certain areas of the world experienced growth between 2003 and 2004, the international flower industry is basically at a standstill.  According to statistics from the International Horticultural Producers Association, total worldwide production values have stayed around €60,000 million for the past two years.  What pressures could cut into this value-or increase it?


INPUT PRICES. Energy prices and fuel costs will be the determining factor to whether or not a grower can survive the future market.  In the United States alone, the price of energy over the past two years has increased from $5 to $6/BTU to $14.12/BTU, which is projected for January 2006.


LOW-COST PRODUCTION AREAS. With costs skyrocketing at this pace, it is to be expected that


forward-thinking growers are looking to countries where labour is cheaper, where energy is not expensive (or not as necessary) and where government subsidies will help them build a profitable base.  In the next five years I predict that you will hear more about flower production in China and Ethiopia, of course, but also India and Vietnam, as well as certain countries in Eastern Europe, like Hungary, Poland and Romania.


 BREEDERS RIGHTS.  Providing our industry with new genetics is the responsibility of breeders; but paying for those genetics is not easy as it sounds.  How royalty payments and illegal propagation are handled and how the growers who insist on growing varieties without paying for them will be treated-the outcome of these discussions will have a wide-ranging impact on markets around the world.  Should breeders not send new varieties to China, for instance, because of the prevalence of illegal Propagation?  Should growers who are caught illegally growing a variety be publicized on a “black list” as a punishment?


 MARKETING AND BRANDING.   It has only been in the last five years or so that branding of flowers and plants has swept the North American marketplace; the same thing is starting in Europe as well.  American brands, like Proven Winners, Simply Beautiful and The Flower Fields are all competing for consumer attention by providing catchy pots, tags, labels and signage.  And while it is proven that correctly marketing a plant using these tolls can increase sales, one controversy of marketing is whether or not too much emphasis has been put on the program and not on the plant itself.  So what does this all mean?  I think that the floriculture industry has long assumed that as long as we created the product that we would have a buyer.  Unfortunately, that is not today’s reality: instead, we must realign our strategies so that we can meet the needs of consumers before they know their needs themselves.  In other words, instead of waiting for the market to come to us, we must come to the market.  This could mean diversifying product offerings, looking toward more efficient production processes


or maybe even looking to new buyers or suppliers.  If it is going to survive, floriculture must look in the mirror


with new eyes; we need to be honest about where we are now  and how we can successfully enjoy tomorrow. 


By Lena James Fenton, Floraculture International December 2005















