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The bigger players are concentrating on exports, which lifted 30 per cent in the past decade to $120 million, including sales of bulbs and plants.  In the domestic market, estimated to be worth $70 million, the industry sees the possibilities of big gains and by the end of the year expects to have a pool of about $300,000 to spend on promotion. How that will be spent has yet to be determined but many people are not short of opinions.

Wellington wholesaler Dave Channings thinks a campaign should be targeted at household shoppers and should stress the feel-good factor. “Flowers create a unique ambience in a home. It’s not too much to say they bring joy into a house,” he says.

But many people don’t know how to buy flowers or how to look after them and a campaign should also be educational. “A lot of people buy flowers fully open and then wonder why they last only three days in the vase. They don’t realise that if they buy flowers that are still to bloom they can get 10 days out of them.”

If this simple fact could be successfully put across to shoppers, he thinks sales could rise 30-40 per cent.

While growers, auction houses, wholesalers and supermarkets have lifted their quality standards, he laments a lack of acceptance among some florists that they are dealing with a perishable product. “It’s like baking, there’s a short self life before the buns and cakes go stale. Well, flowers are the same.”

Florist Sheryl Collins, of Black Rose at Porirua’s North City Plaza, is on the industry committee that will decide how to spend the promotion fund and would also like to see the public better informed about how to buy flowers.

To get maximum vale from them, tulips and lilies are best bought fully closed but many shoppers are hard to convince. “I tell them to be patient and sure enough they tell me later how perfect they were in the vase and how long they lasted.”

She says growers and auctions could still do more to make her job easier. “Take the week before Valentines Day, for example. Flower supplies dried right up, and then on the day we were flooded with them. Fair enough, it’s one of those days of the year where demand is high but many of those flowers had to have been picked several days before we got them.” And at auctions, she says, the handling of delicate bunches of flowers leaves much to be desired.

Her typical buyer is someone wanting flowers as a gift. If they’re buying for a wedding or a funeral they want the flowers to be fully open, if they’re buying for the home they want long-lasting. It’s a tiny borderline we tread between having the blooms fully open and being on the way out.

Palmerston North Lisianthus and hypericum grower David Pugh, chairman of Central Region Flower Growers, also welcomes the promotion campaign. He thinks cinemas would be a good place to start. “You’ll have a captive audience of young people-they’re the ones we need to focus on the most. They should appreciate knowing a new way to brighten up their flats.”

He has a dig at florists, saying they could do their bit to improve sales by not charging so much. He claims the bunches of Lisianthus he sells for about $5 end up in shops with price tags of $18. And he thinks supermarkets could also help by not putting their flower display at the entrances so the flowers don’t get crushed by other goods and they could also make trolleys with a special slot for flowers, as happens in Britain.

Judging by the lack of opposition from growers in the lower North Island, he says it seems they are happy for Floramax to levy their sales.

Floramax chief executive Andrew vander Kwaak admits the move was a commercial risk because of his competitors did not have to follow. But he says it would have been otherwise impossible to get the unity needed to fund the much-needed promotion. He diplomatically describes flower industry participants as “very individualistic.”

He feels supported by a silent majority but won’t feel comfortable till the results of a promotion campaign are evident. He won’t be drawn on how he thinks the money should be spent-an industry-wide committee has been formed to decide that- but says the main focus should be on raising people’s awareness of flowers. “Consumers have to get flowers on their mind. It’s all about flowers being well and truly on the list of desired products to buy.” People need to be reminded of “life’s beautiful simplicity,” he says.

Floramax’s move has received qualified approval from the other big auction houses, Market Gardens and United Flower auctions.

Auckland-based United’s chief executive, Bruce O’Brien, says he applauds Floramax and would also like to collect a charge for a promotion fund but worries whether this would run foul of the Commerce Commission. He suggests an independent national body be formed by the industry to get around this. He also has a radical idea to encourage more spending on flowers- that the industry, particularly florists, cut prices to make them more attractive. “If that meant everyone bought one more bunch we could double our size,” he says.

Christchurch-based Market Gardeners did not return calls but it is believed to support a promotion levy.

Ted Downing is looking forward to introducing people to the world of flowers. What’s nicer than a lovely bunch of flowers? You don’t have to spend a lot of money on them. New Zealanders take their beer and wine along to a neighbour’s Barbie, but what’s wrong with taking a nice bunch of flowers as well. I’ve never seen anybody say they don’t want them- it’s ‘how lovely, thank you very much!’”
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THE REAL WINNERS IN FOLIAGE PRODUCTION OVERSEAS

NOW AVAILABLE IN NEW ZEALAND
· FORSYTHIA GOLDEN FANTASY®

Brilliant yellow flowers on 1st year wood.

Vase life 7-10 days.

New & superb







$4.95 per plant + GST & freight

· HYDRANGEA GREEN SHADOW®
Superb new red to green-flowered hydrangea

The top selling variety from Europe




$5.50 per plant + GST & freight

· COLOUR VISION™

· A beautiful hydrangea that has brilliant red foliage in late summer.  So both the flower and                      foliage can be sold.   The flower is a wonderful purplish pink colour with tough flower petals

      Good winter hardiness Grows better on soils that are not too heavy.  Try to avoid heavy clay  type.

                       





       $5.50 + GST & Freight

WEIGELA SPARKLING FANTASY®
Eye-catching dark brown/almost black foliage

Pickable stems from mid summer to late autumn

Vase life 10 to 14 days






$4.95 per plant + GST & freight 

· SYMPHORICARPOS MAGICAL SERIES® 
Colours available Red, Green, Cream, White and Pink

Berries are in!

Berries are ready to pick from March to May.  Berries not touched by birds

                                                    




$4.95 per plant + GST & freight

· ROSE HIPS
Rosa Amazing Fantasy® 

A healthy, new thornless rose.  The branching can be harvested with or with out leaves.  The hips are orange red turning to bright red.

Rosa Autumns Pride®






$4.95 per plant + GST & freight

A pretty rose hip, that has long branches that can be harvested with or with out leaves.  Red rose    hips from late summer to winter.




$4.95 per plant + GST & freight

Rosa Giant Fantasy®

A rose with very large hips, and few or no thorns, harvested from late summer to winter










$4.95 per plant + GST & freight

Rosa Magical Fantasy®

An early variety with deep red hips, the harvest period is three weeks earlier than other varieties.










$4.95 per plant + GST & freight

Rosa Sensational Fantasy®

A magnificent rose hip, that has virtually no thorns, branches hold the red rose hips from late summer to winter.






$4.95 per plant + GST & freight
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Lisianthus Seed

Available Varieties for the coming season 2006/2007

Super Magic series, Excellent Quality Full Double QFP Quality Colours available
Purple - very popular, Lavender - special colour, Lavender Blue, White - large flower, Peach  Superb Colour very popular  

 



PRICED @ $50.00 PER 1000S
      

Magic Series Double QFP Quality: Colours Available,
Double Rose, Double Champagne,  Double White,  Double Yellow, Double Blue, Double Green

PRICED @ 35.00 PER 1000 SEED 
             


Tornado Series/Single flowering type: Pink Vein & Blue Vein, Silver, Deep Purple - very popular, Champagne- very deep peach/white,  Purple - - popular,Lilac Rose.


@ $27.00 PER 1000 SEED

Romance Green – New large flowering double green, Mid season 


@ $60.00 PER 1000 SEED
Lunar Rose – Deep peach double, Mid to late season double 


@ $60.00 PER 1000 SEED

Art Marine
Double Blue/White Bicolour Late variety - Popular                   
    $55.00 PER 1000 SEED          Papillon Rose Full Double late variety, very popular,Beautiful Rose Pink, Pink Flash soft pink  $55.00 PER SEED 
Double Series Double Pink



       

 

     $55.00 PER 1000 SEED 
Diamond Series
Full Double QFP Late flowering   White -tall variety, very popular Peach (peach/white) 











   $55.00 PER 1000 SEED
ACE Series Full Double QFP White - - very popular, late variety
      

     $50.00 PER 1000 SEED
Cessna Green New 100% double Flowering F1 Hybrid Variety, excellent colour
$100.00 sold per 1000s
Avila series
Blue Rim - - nice


      

               


$40.00
Double Flowers Double Pink - new & nice
Limited supply
      
               


$47.00

Double Rose - new & nice

      

  





$47.00

Candy Series Single Flowers, early Grape (purple), Marine, White, Lavender, Orange Beauty



 Yellow Double







  
            $40.00 

Excel Series Single Flowers, Scarlet, Breeze (splashed purple)

      

  
$38.00

Maite Series Single Flowers
Violet - - very nice






$38.00

Mary Series
Peach (peach/white) Single Flowers






$38.00

Neo Series Single Flowers Purple Breeze (splashed purple) New small violet
      

$40.00


NEW
Purple Lime- unusual, lime with purple rim  
      





$40.00  

Rococo Series Single Flower  Lavender - - very nice, Marine (purple/white bicolour)


 $40.00     

Wild Pink Series Single Flowers Unusual colour wild pink
late flowering      


$42.00

Chigusa Single Green very popular single







$55.00

Please remember to plant single flowering varieties – not all doubles.  Many of the single flowering types have stunning new colour variations and are very popular on the flower auction.

NB:  All prices are sold per 1000 seed + GST and freight.

Prices can change without notice.

QFP® stands for Quality Flower Product. This is our own trademark.

Green Harvest Pacific Ltd
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THE POWER OF FLOWERS


Here is an interesting article about our flower industry which appeared in the Dominion newspaper on April 6th this year. It was compiled and written by Jon Morgan the Farming Editor for the Dominion. Not enough is written and spoken about our industry for the general public so it was pleasing to see this half page article appear. In case you had not seen or herd about it we have reproduced in it’s entirety for this newsletter.


Flowers are pleasant to have around.  They are pleasing to the eye and smell good.  They brighten a room, cheer the sick, ornament a wedding and add dignity to a funeral.  American research has found that flowers trigger happy emotions, heighten feelings of life satisfaction and positively affect social behaviour.  At work, flowers help idea generation, stimulate creative performance and improve problem-solving skills.


So why do few people buy them?  Recent research in the Bay of Plenty discovered that only 18 per cent of people-mostly professional woman aged 23-40 buy flowers regularly and 50 per cent never buy them.  The remainder buy flowers for special occasions only.  Florists say the number of regular buyers is probably less in larger centres.  This compares with Europe where more than 60 per cent of people buy regularly for their home, spending $200-$300 a year.


“It’s hard to believe isn’t it,” industry enthusiast Ted Downing says with wonder.  “There are such a huge number of people here who never ever think about flowers.”  It seems we have just got out of the habit of having flowers in the home, he says.  “Once, we all had flower gardens to pick from, but with increasingly busy life styles and a change to inner-city apartment living, they are disappearing.  Mr. Downing, general manager of seed and plant supplier Green Harvest Pacific, is part of an industry-wide move to change that view, and later this year you can expect to see the start of a campaign to persuade you to spend more on flowers.


A fund is being built from a charge on growers and florists at flower auctions in Auckland, Wellington and Christchurch. The idea originated with the Northern Flower Growers Association and was taken up by auction house Floramax.  The company’s imposition of the charge was a bold step in an industry wracked by division in the near past, but so far it has the support of all sectors of the industry.  The acid test will come when the first promotion moves are made.


It is a remarkable attitude change from five years earlier when the industry was bitterly divided over a proposal to make compulsory an existing voluntary levy.  The move was narrowly rejected but in the aftermath the national body, Flora fed, collapsed, leaving just a few poorly supported regional organizations and flower variety groupings to carry on.  However, resurgence has come, mainly driven by the northern growers, and the industry gradually resembles.  Grower groups in Auckland, Bay of Plenty the lower Northern Island, Nelson-Marlborough and Otago are looking at joining forces-though in many areas their memberships are only a minority of actual grower numbers-with the ultimate aim of linking with Horticulture New Zealand.  This time round, the growers are a leaner and meaner bunch, Mr. Downing says. Gone are many of the “ma and pa” growers whose poorer-quality product was bringing the industry down.  Growers are more committed to producing higher quality flowers and the auction system has been overhauled and is now well run.  
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